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PERSONALIZED MARKETING SIMPLIFIED ·····························
Our overall process is designed specifically to keep costs down and offer our service at a great value. 
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Paying for envelopes, inserting, folding & postage 

Hours and hours of your time 

Printing in small quantities 

Preparing sales data 

Designer fees 

·········· $1.10 ··············..l L ............. > $2.00 +
PER COLOR LETTER* PER COLOR LETTER 
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We offer many customization options, but if your design requirements exceed what you or your Neighborhood Marketing Consultant 
can create, you may need to pay for external design services. 

When making edits to your letters, we suggest holding onto your creation for a few days before you submit itto us so you can think it 
over.  In other words, we encourage you to try and finalize your content foryourfirst submission if possible. There are many different 
ways to say things, and your goal is to find the best way to convey it with a positive impact. Imagine yourself as the recipient and read 
the letter out loud. Keeping iterations to a minimum will give us more time to ensure that your market update is of the highest 
quality and error-free, and also save you time in the long run. We do understand there will be occasions when time sensitive 
information needs to be updated or when there are errors that need to be fixed. The less time you spend on making changes to your 
letter, the more time you can spend on closing deals -and that's the name of the game. 

YOUR LETTER CONTENT·························································· 
We make it easy to access and edit your letter content from mailing to mailing and provide you with a massive library of pre-designed 
templates to get you started. 







THE EXAMPLE BELOW USES DATES FROM A TYPICAL FEBRUARY MAILING. 

AUTOMATED COURTESY 

CALL ANO EMAIL SENT 

WITH DEADLINES FOR 

CURRENT MAILING. 

DEADLINE FOR 

CHANGES TO 

COVER LETTERS 

& MAILING 

LISTS. 

EMAIL SENT 

WITH PDF 

PROOFS 

ATACHEO. 
PRINTING 

STARTS. 

DAY1 DAY4 DAY14 

JANUARY JANUARY FEBRUARY 

18TH 22ND 1 ST 

MAILING PERIOD BEGINS 

DEADLINE FOR CHANGES 

TO COMMUNITY 

SUBSCRIPTIONS. 

CREDIT CARDS 

CHARGED. 

DEADLINE FOR 

SUBMISSION OF 

REVISIONS (4 PM.) 

MAILING PERIOD ENDS 

REPORTS DROPPED AT 

POST OFFICE BETWEEN 

THESE DATES. 

OUR MAILINGS GO OUT 6 TIMES A YEAR: FEBRUARY, APRIL, JUNE, AUGUST, OCTOBER, AND DECEMBER. 

THE EXAMPLE ABOVE ILLUSTRATES A Tl MELINE OF OUR MAILING PROCESS. 

DOWNLOAD OUR CURRENT MAILING SCHEDULE ON OUR WEBSITE AT TheRealAuthority.com

https://www.public.therealauthority.com/agent-resources
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